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-Name: Eyad Nabil Ibrahim Al-Suhaibi
-Academic Degree: Assistant profeddor
-Specialty: Business management
-Faculty: Medical Administration
-Department: Health services
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Personal Summary

Marketing Management- Methods and
Methods of Scientific Research- principles
of Behavioral Scientific- Management of
production and health Operations-
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Management of purchases and Stores-
Marketing Strategies, and product
Marketing).

- Faculty member at September 21
University of Medical and Applied
Sciences Department (Health Services
Administration).
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Education

Professional _ _ dyigall clual)
Experiences: - In charge of the dlstarllce education i) il s (e il el 8 S - Mﬁmmj
program of the Marketing Pepartment, Ak ) alall 5 gl 4K
Faculty of Commerce - National
University.
- PhD in Business Administration il ) Jaly M) Al Jlant 5 la) ol 5550 -
(Specialization in Marketing A
Management)-National Ribat University- | -t slsiSill s ashell dasla-Jlaci 3ol ivala -
Sudan-2020 AD. 2Y A0
- Master of Business, Administration pal

University of Science Technology- Yemen-
2018 AD.

- Bachelor Marketing Management Taiz
University-2014 AD.
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Personal Skills

-Acquisition of human development skills.
-Leading the work team in the spirit of
one entity to the best level.

-Drawing long-term plans to achieve the
most important strategic objectives.
-Keeping abreast of everything new on
the scientific, professional and practical
level, in line with the modernity of the
times.

-Commitment to the accuracy of work

and deadlines.

-Respecting the competencies, expertise
and scientific and functional levels at all
levels.

-Pushing workers at all levels and
capabilities to provide them with scientific
and practical experience.

-Create a spirit of cooperation and respect
among all work members.
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Professional
Affiliations

- Member of the Advisory Office for
Scientific Research - Yemen - 2017 AD
until now.

-Working with the statistical program
(Spss).

- Agalal) ilan (g i) Sl 8 gaac -
Al gl s Y VYol
) Ailas ! zali b Jaall -Spss. (

FIRPIRIREX IR

Training Courses

- Diploma of the International Computer
Driving License - Global Center for
International Training - Taiz.

- Holds (Level 6) in English - Al-Zaeem
Center - Khartoum.

TOT Training of Trainees Program - Dalor
Institute - Khartoum.

- A course in modern methods and
mechanisms in teaching - University of
Sudan.

- Course in Statistical Methods - Sana'a.

- A course in the management of
institutional excellence and total quality -
Al-Ameed Institute for Training -
Khartoum.

- A course in public speaking and rhetoric
- Dalor Institute - Khartoum.
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Scientific Activities
and Conferences

-A workshop on the course description
mechanism in accordance with the
requirements and standards of the
Academic Accreditation Council.

-A workshop for publicizing the strategic
directions of the faculties and reviewing
and updating the description of academic
programs.

-Workshop describing the academic
master's program - Faculty of Commerce
and Economics - Sana'a University.
-Academic description of (Health
Marketing - Health Production and
Operations Management) for the
Bachelor's Degree at the College of
Medical Administration.

-External discussion of graduate research
for the Department of Physician
Assistants and the Department of
Midwifery and Obstetrics at Union
International College - Sana'a for the year
2022 AD.

-External debater for the graduate
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research papers of the Accounting
Department at Queen Arwa University -
Sana'a for the year 2022 AD.

Publications

- The impact of the quality of banking
services in achieving customer satisfaction
through building a positive mental image,
“A field study in banks operating in
Sana’a”, the Arab Journal of Science and
Research Dissemination - the National
Research Center Gaza.

- The impact of the quality of banking
services on the mental image of
customers" A field study in Islamic banks,
Journal of Social Studies - University of
Science and Technology - Sana'a.

- The impact of the quality of banking
services provision on customer
satisfaction "A field study in banks
operating in Sana'a - Journal of Economic
Sciences, Al-Neelain University - (currently
subject to arbitration and publication in
the magazine).
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